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2004 Annual Report of the Library Marketing Committee
Members: Dennis Davenport, Esther Edwards, Mary McLaren, Sherree Osborne, Valerie Perry, Heather Prichard, Robin Vitucci, Debbie Sharp (Chair)

Highlights of 2004

The Library Marketing Committee developed a Marketing Plan which included the following action items:
1. Create a library brand (Access the World @ your library)

2. Address undergraduate needs

A. Identify goals and perceptions that UK Libraries hope to achieve and promote

B. Conduct focus groups Feb. – Mar. 2004

C. Assess information gathered and prioritize issues 

D. Present findings and confer with appropriate library representatives

E. Publicize and promote resultant actions – Aug. 2004

Action items 2A-D have been completed. Focus groups with undergraduates were held in February and March with the compiled and analyzed results distributed in July.

Item 2E, publicizing the actions which result from the focus group comments, is underway and will be ongoing throughout the year. The Marketing Committee is already participating in publicity opportunities such as the Resident Advisors Resource Fairs and UK 101. Additionally, a brochure geared to undergraduates is scheduled for distribution Fall 2004.
Additionally, the Marketing Committee designed a water bottle with the Libraries logo and slogan to give to all UK 101 students and 

